
Queens College partnered with SME to develop a new strategic brand-

ing and communication campaign to reinvigorate the Queens College 

brand, increase esteem, awareness, relevance and give Queens College 

a competitive advantage in the CUNY system, and among other higher 

education institutions.

Essence:
Student Diversity: �Representing the world, 

growing from shared experiences

Great Education: “Queens will transform my life”

Great Value: Quality education for all, engaging both faculty 

and students

Best In The Best: Best college in the largest county in the greatest 

city in the world

S T E P  2 :  E XpRess  I O N

From the new brand essence, a positioning, creed and tagline were devel-

oped which stirs the most aspirational emotions for all who read it or experi-

ence it. The positioning, Meet Your Future, expresses the opportunity for 

students within the community now and beyond by bringing to life the true 

essence of the Queens College brand. 

Brand Identity
Guided by the new Meet Your Future brand positioning, SME developed a 

fresh contemporary design, which dramatically evolved the classic  

Milton Glaser logo from the 1980’s and points the brand forward towards 

new horizons.

S T E P  3 :  E N G A GeMeNt

Through campus banners, advertising, and a brand sizzle video, new and 

current students and staff and Queens College stakeholders will take part 

in the launch of a contemporary and invigorating branding campaign, which 

will further establish a point of differentiation on the road to the future.

The new positioning and identity encompasses more than a college, but a 

welcoming community and a culture of accommodation that makes Queens 

College a destination of opportunity that is recognized and understood 

throughout the borough, the city, and the nation.

 SME began the brand building process by conducting executive interviews 

and a workshop with key Queens College stakeholders to better under -

stand how the brand is perceived and to identify common brand personal -

ity qualities. The study involved senior faculty, administrators, alumni, 

Queens County legislators, CUNY members, and most importantly, 

representatives of the student body.

General perceptions were that Queens College is the best-kept higher 

education secret in New York City and is a great education at an incred-

ible value. A diversi�ed, eager, student base is ready to learn with the 

guidance of devoted faculty and staff as many view Queens College as the 

“Harvard of the CUNY system”. The branding committee worked hard to 

discover which of the college’s signi�cant 
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Services
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- Sizzle Video
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Ste P  1 :  DeF i N iti   O N
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advantages had the overall largest impact that differentiated itself 

from its competitors. Through these key insights, a brand essence 

was developed for Queens College, which is the basis for all com-

munications moving forward.

CAMPUS BANNER

SIZZLE VIDEO

“The Queens College rebranding and communication campaign is at the forefront of  
our strategic plan. Our partnership with SME helped us discover our true essence to  
attract new students, increase esteem, further establish ourselves as a leader in  
Higher Education and set us on the path for long-term success.”

- James Muyskens, President, Queens College

ENTeR A WORLD OF eXPLORATION AND DISCOVeRY.

EXPeRIeNCe DIVeRSITY AND eXPeCT TO Be INSPIReD.

JOIN AN INSTITUTION OF HIGH STANDARDS AND 
HIGHeR AMBITIONS.

LeARN FROM THe BeST, IMMeRSeD IN THe  
BRIGHTeST CITY.

EMBRACe OPPORTUNITY AND BROADeN YOUR VIeWS.

FIND YOUR OWN PATH THROUGH 
eXCePTIONAL eDUCATION. 

MEET YOUR FUTURE.

QUEENS COLLEGE  |  MEET YOUR FUTURE

MEET YOUR FUTURE


